
4.2 Marketing Mix Overview 15/05/2013

1

• Explain the value of a marketing audit as a 
business tool.

• Apply the elements of the marketing mix to given 
situations.

• Discuss the effectiveness of a selected marketing 
mix in achieving marketing objectives.

• Construct an appropriate marketing mix for a 
particular product or firm.

Regular reviews of the cost and effectiveness of a marketing 
plan, including analysis of internal and external influences.

Answers the questions ‘what is the current marketing 
situation’ by…

1. SWOT/PEST analysis
2. Reviewing market share

3. Reviewing sales performance
4. Reviewing objective progress

Once complete, the marketing mix can be adjusted to 
respond to any changes identified by the audit.

A model used my marketing departments to 

form key decisions to help create an effective 

marketing strategy for a product.

For services, this is extended to include

• People

• Processes

• Physical Evidence

The end result of the production process sold to the consumer 

to satisfy their needs/wants
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The amount paid by the customer for a product. How the product passes from the manufacturer to the final 

consumer.

How the benefits or existence of the product are 

communicated to the potential or actual customer
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Choose a service industry and consider how 

extra 3 P’s in the extended mix (processes, 

physical evidence and people) can be used to 

create marketing strategies.

Share your findings.


