
AIDA and DAGMAR 05-Mar-14

1



AIDA and DAGMAR 05-Mar-14

2

Defining advertising goals for measured advertising results

A process of establishing goals for a promotion 
campaign and determining afterwards whether or 
not the campaign has been successful.

e.g. ‘increase sales by 5%’; ‘increase customer 
awareness of the brand by 70%’

Advertising/promotion uses AIDA to create and 
DAGMAR to set goals and measure success.
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You may need to suggest and justify an appropriate 
and integrated marketing strategy for a product.

Things you may need to consider are target 
market/segmentation, the 4Ps and international 
marketing issues and how to ensure they 
compliment each other.

There is also the aspect of coordination and 
integration with the needs of other departments 
(finance, HR, ops etc.)

What are the 
objectives?

What strategies can help 
achieve them? How will they 

integrate?

How can we measure how 
effective they’ve been (DAGMAR? 

Market share? Sales? Loyalty?)


