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Branding

• Discuss the importance and role of branding 
in terms of brand awareness, brand 
development and brand loyalty

• Distinguish between different types of 

branding

• Analyse the role of branding in a global 

market

• Branding – a form of differentiating a firm’s products 
from those of its competitors through name, sign, 
symbol, colour scheme, font or design

• Brand preference – the brand that a consumer favours
when comparing others

• Brand loyalty – occurs when the customer buys the 
same product every time

• Brand development – strengthening and building the 
name and image of a brand to boost sales
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Legally protected ID

Risk reducer (for new 

products/markets)

Image enhancer

Stand out from comp./barriers 

to entry

Value for money/premium 

pricing

Sales generation and extension 

strategies

Loyalty – market share

However – expensive, brand 

saturation, 

Type Examples Benefits Limitations

Family

Selling several related products under one brand name

Product

Giving each individual product it’s own unique identity 

and brand image

Company/Corporate

Applying the company name to all products

Own-label

Retailers create their own brand name and identity for 

their own product range

Manufacturer

Where producers establish the brand image of a product 

or product family, usually under the company name


