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Communicating the benefits of a product or the 
image of a company to the customer in the hope 

that future revenues will be made.

Possible uses include 
� informing people about a particular 

product/issue, 
� creating a brand image or improve a company 

image, 
� increasing sales or launching a new product in 

the market.

Types of 

Advertising

Advertising can be informative, 
persuasive, or contain elements of both.

A ttention
I nterest
D esire
A ction

AIDA is usually used with more 
expensive, luxurious products – it is not 
often needed for frequent purchase 
goods like bread.
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Methods used to support advertising (above the line) 

and encourage new or existing customers to buy the 

product.

Examples? 

� Can stimulate demand at times when sales are 
particularly low

� Encourages customers to try a new or existing 
product

� It can make you more competitive

However! 
� Should only be used in the short term -

customers might come to expect them 
� Business can lose profit if they have constant 

promotions

Useful when the customer needs to discuss 

their specific requirements – usually for 

expensive products.
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Involves promoting a good image for the 

company and/or its products…especially 

important if the company is in the press for 

negative reasons

It is far more expensive to attract new 

customers than it is to keep existing ones.

Excellent customer and after sales service and 

support can improve customer loyalty and the 

company’s competitive edge.


